[English Translation]

Music App from Hong Kong
Targets 60 Million People in Market

[Wen Wei Po - Hong Kong, 31 Jan 2013] Becoming an entrepreneur is difficult.
Becoming an entrepreneur in a non-mainstream company is even more difficult.
However, Mr. Eric Yung, founder and CEO of Playnote Limited, found a business
opportunity in a non-mainstream industry, combining music and apps. PLaynote
developed AURALBOOK, a music learning platform, that earned many awards in the
last 2 years. Eric said, 100,000 students register for music exams in Hong Kong and
1.3 million register in the UK, Australia and Canada. Just counting piano and violin
students in China, there are more than 60 million music students. This large music
market provides a huge potential business opportunity.

Focus in aural test of music exam

Eric explained in an interview yesterday that he had previously been the director of
Perception Digital (HKEX: 01822) and has learned music since childhood. As mobile
electronic devices and their accessories, e.g. mobile apps, have grown more popular,
he decided to start his own business.

As is a well-known fact, many children learn to play musical instruments and take
exams, increasing competition. This is where Eric found a business opportunity
focused in the aural testing part of music exams. He developed AURALBOOK, a
music learning platform. Eric said that no matter what instrument music students are
learning, they must take an aural test during the exam. However, not every teacher
knows how to teach the aural skills and students often fail this part.This is the starting
point of the development of AURALBOOK. The development took 2 years and the
cost is in 6-digit Hong Kong dollars. Eric said the direction kept changing during the
development stage, which made it difficult to produce. However, this difficulty in
development was less than normal due to his music knowledge and other experience.

2 years research with nearly 1 million dollar cost

Eric said that besides advertisements in music magazines, the popularity of the app
depends on word of mouth. For the future, he said they will focus on piano and violin
students in the China market, as there are already 60 million music students in China.
Other than these students, many others who begin to learn music will also want to
purchase the software, creating a huge business opportunity.

Playnote is also planning to launch a different type of software, which can simply
teach users how to play an instrument and allows more people to learn music. The
company plans to provide community products, including referral services, e.g. if a
student needs professional music training, it can help recommend suitable teachers.
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